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As part of the IT forum, Beeline business hosted it's own
conference on artificial intelligence and digital transformation
with the support of media Vedomosti.

The event brought together government and business
representatives to discuss barriers to AI implementation and
ways to overcome them.

usiness took part in Russia’s largest IT forum, «Digital solutions» in autumn 2025, using two formats at once:
own c@nference at the forum and a branded build-out in the forum’s expo zone.

Interactive stand with the
«Digital Brain» art object

The digital installation served as a metaphor of the Al topic and
as a space for demonstrating the company’s developments.

The «Digjtal Brain» art object translated the complex
technological topic of Al into a clear visual image, serving as a
semantic center of the space.

the space combined three funcions:

O Attention attraction

o Increasing the knowledge through workshops and touch
demos

O Generation of conversion through direct contact with the
company’s products
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global aim

To build the Image of Beeline business as a technology-driven provider of digital solutions for businesses
and government customers.

objectives

T%A\ge the pere Btion of | awareness of the company’s Al
froEprowd leco leat! sroductsthrough communicating its

B
i

only», to «an expeft providerof Al technological advancement, digitalization
utions». . N “and innovations.




key message & 6unaiiH busHec

Beeline business is a reliable provider of Al solutions.

The company doesn’t ask for trust — it clearly demonstrates why it can be trusted.

target audience

B2B: B2C:
Top business management, government IT specialists, startup founders,
representatives, investors. students.

BIG IDEA

The Beeline business ecosystem Is presented as a «digital brain» — a powerful computing center that
processes requests and creates solutions for business.

This symbolizes that AI from Beeline business is not an abstraction, but a set of transparent, logical and
accessible tools for real-world tasks.



strategy

To become not just a participant of the
forum, but a significant part of it: to act
as an expert, organizer and source of
valuable information for business,
government and investors.

solution
mm&ent the project, the brand

used on an integrated approach,
several communication

channels and a mix of tools at once.

To Iintegrate the social agenda
through art, showing the
practical value of the brand’s
technologies for society.
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IS approach made it

consistently preseM tki@ﬂ‘iﬁﬁ CTb
products, showthq@XH:@JﬂOﬁMM

embed the campaignintothe ... .
professional discussion around AI and
digital transformation.,
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To draw attention to the products
through a vivid interactive stand and
a clear demonstration of solutions.
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channels and tools

Bee Techno Expert Cross-

* Industry Conference

A platform for professional
dialogue about the role of Al In
the modern economy and
business.

Digital Space for Testing
Al Solutions

A digital space was created within
the stand where visitors could
personally test the brand’s Al
products, receive professional
consultation, and learn about the
key USPs.
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2 Interactive Stand with the «Digital Brains» Art Object

The stand featured the «Digital Brain» art object — a clear metaphor for the
operation of Al systems. The installation visualized complex data processing in
an accessible form. This increased visitor engagement, attracted organic traffic to
the stand, and strengthened brand memorability through a strong visual image.

Mayakovsky Theatre Performance «The Search
» Continues» in Collaboration with LizaAlert

At the forum gala dinner, a special
nerformance was shown about the
nistory of cooperation between Beeline
husiness and LizaAlert. It demonstrated
the social significance and real-life
application of Al technologies in
searching of missing people.




Bee Techno cross-industry
conference

The conference became a platform for dialogue between

technology creators and users about Im

nlementing and scaling

solutions for customer acquisition, business process
optimization, vulnerability detection and protection against
cyberthreats.

The conference was attended by representatives of the
Ministry of Digital Development, Skolkovo Foundation,
Kaspersky Lab, Alfa-Bank, T-Bank, X5 Tech, Avito, Ozon,
and other leading companies in the country.

Beeline speakers:
O CEQ Sergey Anokhin

O

Pyotr Alferov

Konstantin Romanov

Director of Artificial Intelligence and Digital Products

Director of Cloud Business and Cybersecurity Services
Development Sergey Kondratyev and Anti-Fraud Director

program

1

2.

Plenary sessions and
discussions

Strategic sessions

Presentations of successful

Al agent implementation
cases within and outside
the company

Gala dinner with a Mayakovsky
* Theatre performance
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Bee Techno

MexoTpacnesas koHdepeHumns

Cbop roctei
3akpbiTe geepein Ha Bxon (aanee B 3an HAKOro He NyGTAT
OwupaHue npubesitua MBM

Havano Nnexnapa

Okonvanue MNneHapa

MnexapHoe 3acenanne «OTeyecTeeHHbIE
PEeLeHna Ansi ceTel MOBMNBHOW CBA3NY

Pedopma Tenekoma.
Hoeas cTparerus passuTua oTpacnu
iHEnR A

He codtom eauHsiM. BHeapeHune
POCCUIACKOID «¥ene3a» B Tenekome

13

MnexapHan ceccun ¢ Mpuropetko

TexHonoruu ByayLiero U HacToALLero:
OT 2KCNEepUMEHTOB K MaciuTabuposawio

Mognucanwe Ha crenge ¢ Glowbite

N-areHTh! KaK KOHKYPEHTHOE
NPeMMYLLIEeCcTBO: Keichl NMAEPOs phiHKa

Moanucanue Ha crenge ¢ Diasoft

Kak BuaHec 3alMiLaeT KNMeHToB
¥ gaHHbie B 2025 rogy

Cnekrakne Tearpa Maskosckoro
«lNownck NpoaomKaeTca»

Bynyuiee knbepbeacnacHocTu B anoxy MK

14

Hasapn B Byayuiee: HOBbIA 3TaMN 3B0MIOLIAN

Axtudpon anA permoHoB

15

Cnaboe 3seHO B CUCTEME
kbepbesonacHoCcTH




stand concept & 6unaiin GusHec

Beeline Al agents: technologies that work today

Beeline business Al is presented as an accessible and The architecture of the stand metaphorically reflected the Beeline
practical tool for solving everyday business tasks in real business ecosystem, where different products or zones, were
time. united by a common idea and technologjical foundation —the

«Digital Brain».
The stand clearly demonstrated how the
company’s solutions work here and now The focal point was a large-scale multimedia art object visualizing
within spec@) mum@ugHec «digital thoughts»: streams of data, neural networks and g
/"_

At th“é‘-‘center ofthe stand thtuatouch panelm

visitors-toindependently launch demonstrations of the company’s
real products.




stand concept 2 Gunaiin GaHec

Beeline Al agents: technologies that work today

The central image was the «Digital Interactive zone «Al in
Brain» art object with visualization of .
data, neural networks and ecosystem action» ok
products.
: : Visitors launched Al solutions through a touch - i
The head symbolized the «brain» of panel and immediately saw their practical |

the Beeline ecosystem — a powerful
computing center processing user
requests.

value for current business tasks.

Despite the incredible complexity of the

Icons appeared with the names of the technologies inside, each product is
ecosystem’s products and services extremely user friendly. Integration is 3
around the head, that was implemented smooth and does not require speg - ”

. knowledge. | ‘
through surrounding screens. nowedse

P
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The «Digital Brain» demonstrates the power of AI, while the stand architecture shows its accessibility
and practical use for business.

Interactive elements - touch panels and the main display allow visitors to explore and launch products.

customer journey stand program o P
- . . Touch panels with Beeline business product
:I_ . the visitor sees the «digital brain> 1 . demonstrations, which the visitors of the stand -

could launch independently.

2 ( understands the technological base j Demonstration of Beeline business products and
: 2 » Services onthe main screen of the stand and on the

demonstration surfaces of the «Digital Brain» art
3 ] [ launches a product j object.

3 Holding 12 workshops on neural networks: «How

. . to Improve Your Productivity with AL Cases, |
4 o [ receives aresult quickly j Practices, and Where to Click?» 'J

5. [ recognizes practical value j 4. Signing of major contracts.
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Beeline business products are
Al agents

A total of 6 products were presented at the stand: Al agents are ready-made neural networks created
for use in different areas of business.

O Sales Assistant

O Contact Center Operator , ,

© HR Agent The neural network helps an.a.lyze tende.rs, collect mformgtlon from

O Project Manager external sources about specn‘l.c companies and from the mternal.

O Secretary Assistant customer database about th’elr preferences and then choose wh|c;h

O Marketing Assistant products from the company’s portfolio should be offered to the client.

For example, the «Sales Assistant» Al agent does all
the preparatory work, while the operator only needs
to call and offer a product or service using prompts
prepared in advance by the neural network.

<) 6unaiH 6usHec
Pewennn Ha ockose Big Data & Al

This helps increase sales conversion by more than
2 times and reduce deal time by 30%.

onors @EENED #contact Al CEEEEED #mmwdpon CEEED #recswarwtvaa CEENEINEEERD #n

UCKYCCTBEHHbIW UHTENNI



business goal

New contracts for the delivery of digjtal
services and Al solutions for business.

Results:

O

O
O

2 major contracts signed

49 companies generated as leads

+50% revenue growth for Beeline business
products after the event

+20% customer growth

21% campaign ROI
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marketing goal

To form and strengthen the iImage of Beeline
business as a provider of Al solutions for busi | —
and to introduce the audience to the brand’s i
products. '

Results:

O More than 700 industry specialists
attended the Bee Techno conference

© 11,000 people visited the stand over 3
days of the forum

O More than 500 tested Al agents from
Beeline business

O More than 300 learned how to work with
Al during workshops




media goal

To build awareness of Beeline business Al products and break through the information noise

In the niche.

Results:

According to Brand Analytics, from November 12 to 18, 2025, following the forum:

1. 65 mentions were published in business media, including Channel One, TASS, Kommersant,
Vedomosti, Interfax, Lenta.ru, RIA Novosti, Rambler News, riamediabank.ru, ComNews.ru, and others.

e Publication audience: 12,304,356

e Media presence: 451
e Sentiment index: 58.5

2. Publications appeared in top Telegram channels with a total reach of 5.6 million,
including Exploit, CyberTopor, Baniksta,
VEDOMOSTI, Bankovskaya Pravda, Tele
Gorshenin, Non-Digital Economy, TMT C

nannel, and others.

Pool N3, MarketTwits, Podyom, VESTI,
<ommunalka, 4PDA, 1Guides.ru, Maxim

poccuinckoro IT-peiHKa Ha dopyme
«Llndposbie pewwenunn»

chopym =11
HAMPABACHHA PO
€ro NOCeTHAN
nopaaka 700 cnE

KOHTEHTH

B Hatmonunsiom uestpe «Poccnds npowen 11

OOBCIHHHBITHA TEXH THHBMC
MIKH Ha OJTHOM MUAOHAAKE. 54

K, Ha GONCE HeM CTa CCOCHAX
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BepomocTty

http edomosti.ru » press_relea 2025/11/18

Lincdbposusaums gns nogen: utorn opyma «Lincdpossbie ...

Dopym MHPOPMaLMOHHBbIX norvi «L{ucbpossie

B MOU, nossuTcA ceparc caMmooBonyKMBaHua no GHOMETPHM

Hoeyto paspaboTky npeactasunu suLe-npembepy IMUTpUID
lpuroperko Ha nnowaake UT-dopyma «Lindposbie pelweHusas.

Pazsutre MM W BoaMOMHOCTH MecceHpKepa Max oBoyraanu cerogHa
Ha opyme «Undposbie pewenmna»

MNoTeHuman Haweit cTpaHbl B chepe UCKYCCTBEHHOMO MHTENNeKTa
obecneynBaeTcs TPaAMLMAMK HAYYHOM LWKOAbI H MHKEHEPHLIMK
kanpamu. OB6cyxaanu M BOSMOXHOCTH HALMOHaNbHOIO MecceHaKepa
Max.

Kauecrao pocCHHCKMX 3NEKTPOHHLIX YCAYT AOCTHINO BbiCOYAMILEro YyPoBHA

beszonacHo NoNb30BaTLCH NPMUBLIYHLIMK CEPBMCAMKU TENEPL BO3MOMKHO
u 3a npeaenamun 3emnn. O Hawmx AOCTUKEHMAX FOBOPUAM CEroaHA
& Mockee Ha popyme «Llndposbie peweHus».

B Maockee npoxoawmt IT-dopym «LindpoBbie pelueHHas

Breapexue uudpoBbix CEPBMCOB — BCe AOMKHO ObiTh NPOCTO

M MOHATHO ANA poccuand, 0b 3ToM ceroaws rosopaT B Mockee

Ha (opyme «Lludposeie pewenuss. OBCYHAAIOT U BOIMOXHOCTH
HaUWOHaNbHOro MecceHmxepa. Ayautopua MAKC ceronHa npeseicuna
55 MUNNUOHOB YEeNoBeK.

MNpegcenarens NpasuTenscrsa PO Muxaun MHIWYCTHH BLICTYNKA Ha rnaskomM MUT-
dopyme ropa «Lindposbie pelleHmHas

BoicTynneHue npowno Ha nneHapHor ceccuu opyma.

B Mockee npowen MmexayHapoaHsii dopym sUnidposan tpancnopraumn-2025»

O6men nepegoBsiMK peLIeHKHAMK B Chepe TPaHCNopTa n NOrMCcTUKK
B undposom dopmare, [ing 3Toro BHeapAETCA «BUTPHHA pa3spaboToks.
Ee co3panue — 0AHa M3 KIOYEBLIX TEM MEXAYHapoaHoro gopyma.

MNpabuTenscTeo NPOACMKHT NoaaepwKy IT-cexTopa, 3asaun Muxann MuwycTrHH
Ha dopyme «livdposbie peleHHan

Mhasa kabMuHa oTMeTHn — Haww IT-NPOAYKTLI OTBEYI KT CaMbIM
COBPEMEHHbIM CTaHAApPTaM. [OCYAaPCTBEHHBIE YCNYIU B OHNEMH-
dhopmare, MCNONL30BAHUE MCKYCCTBEHHOTO MHTEEKTAE B YNPaBNeHNH
OM3HECOM YXKE PRanbHOCTL.

MueectHuMK B ocHOBHOA Kanutan [T-npeanpuaTui 3a nepeyw nonosuuy 2025
roga cocraeund onono 300 mapa pybBned

B HaunoHansHoM uenTpe «Poccua» craptosan dopyM «Undpossie
pewenua». OT COBEPWEHCTBOBAHUA OHNANH-CEPEUCOB M roCycnyr
40 BHeApeHnA DeECNUNOTHLIX TEXHONOIMMI,

O pnocTHXeHMAX oTeuecTBeHHOM IT-oTpacnk rosopunm wa dopyme «llndpossie
peleHHas

OTpacne AEMOHCTPUPYET BNEYaTNRIOWMIA PocT, 3 YA0BHLIMM OHN3HH-
CepBMCaMM NONb3YIOTCA MUNMOHbI.

BueapeHHe MCKYCCTEEHHOM HHTENNEeKTA CTAN0 0AHOH U3 Tem dapyma
«LinppoBbie peleHnas

MckyccreenHbii uHTennexT. [ae 6e3 Hero Henb3s yxe ceidvac n rae

GyneT He 0boATHC YKe cKopo? Kak OTMETHAM Y4aCTHUKM, TEXHOMNOTUK
MO3BONAKT HE TONLKO YCKOPUTH NPOLECcChbl, Ho B06aBnuTb UM rYOUHDI.



SOCial gOa.l. BunaiiH 6usHec

To position the company as a socially responsible business and its
products as tools for helping people.

Results

O More than 50 VIP guests attended the
Mayakovsky Theatre performance «The
Search Continues», staged in collaboration
with LizaAlert and presented as part of the
Bee Techno conference gala dinner.

O The main campaign goal was also
achieved: the audience formed a strong
expert brand perception of Beeline
business.
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